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Current communication NTM 

Communication suited for different target groups: 

• Agricultural school students 

• Different farmers 

• Over all branding 

Many channels: 

• Dialogue advisors and farmers 

• Meetings 

• VikingNyt magazine 

• Web / facebook 

• Advertisements 

Joint message: NTM = money 



Dialogue advisor farmers  

Breeding advising 

• Individual breeding strategy / breeding plan 

• NTM division – herd level 

• Divide the herd into two or three groups  
according to NTM level 

• Note the difference in  
milkyield, mastitis, fertility etc. 

• SimHerd Breeding 

 

 



Add value  

• Quantify the level of NTM in your herd 



Add value  

• Quantify the level of NTM in your herd 



 

 

 

 

 

 

Source behind this analysis: Nordic Breeding Evaluation 

Bull with +20 in NTM 
• 20 x 0,48 = +9.6 Y-index 
• 9,6 x 192 = 184 kg 
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Add value  

• Value of specific bulls (in a well managed herd – a case study) 

NTM +27 NTM +10 



 

 

 

 

 

 

2) Værdien af specifikke tyre (tyrprofiler) i din besætning (jan ‘17) 

Iller Haugard 

 

* Cases per 100 cow-years 



 

 

 

 

 

 

Shandar NTM +10 

Soulrun NTM +27 



VikingNyt, web, Facebook 

Storytelling 

Articles 

Branding 
 



Storytelling  



Future focus… 

• Individual approach 
to farmers 

• Focus on revenue 
• SimHerd 
It’s all about people… 


